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What has neuroscience got to do with branding? The link may not be immediately obvious, but the fact is,
our brains select brands in much the same way that Google selects websites. So, just as web marketers play
on Google’s algorithm to make sure their site appears as high up the search list as possible, brand marketers
should play on the brain’s algorithm to make sure their brand is at the top of their customers’ minds at the
moment they choose which brand to buy.

 

This ground-breaking new book brings the proven effects of hard science to the creative practice of branding.
It shows you how to harness this powerful combination to your own advantage by helping you understand
how customers’ brains work when they choose brands. A strong brand cannot be build effectively without
taking into account the laws of the brain – which, as this book shows, really exist and can be scientifically
proven to work. Once you know this, you can apply the familiar branding laws of relevance, coherence and
participation more precisely, more confidently and to much greater effect. This means your brand will have a
much greater chance of being chosen by customers than your competitors’ brands.

 

Branding with Brainsshatters the conventional approach to branding, which is based on hunches and
intuition, by uncovering the hard, scientific truth about why customers choose some brands over others.
Insights into company stories, from Leica to Innocent Drinks, from Starbucks to Schipol International
Airport, give you the fascinating truth about how the processes that go on in our brain affect our decisions to
buy a particular product or service. All in all, this breathtakingly radical new book from Tjaco Walvis
presents a daringly different, state of the art approach to brand strategy that will help you build powerful
brands more efficiently, more effectively and more reliably than ever before.

 

Branding really is all in the mind – and this book proves it!
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From reader reviews:

Steven Bemis:

The particular book Branding with Brains: The science of getting customers to choose your company
(Financial Times Series) has a lot associated with on it. So when you read this book you can get a lot of
advantage. The book was written by the very famous author. Mcdougal makes some research previous to
write this book. That book very easy to read you will get the point easily after reading this book.

Eva Pham:

Are you kind of busy person, only have 10 or perhaps 15 minute in your moment to upgrading your mind
skill or thinking skill also analytical thinking? Then you are having problem with the book as compared to
can satisfy your short period of time to read it because all this time you only find reserve that need more time
to be examine. Branding with Brains: The science of getting customers to choose your company (Financial
Times Series) can be your answer mainly because it can be read by anyone who have those short extra time
problems.

James Waddell:

As we know that book is significant thing to add our understanding for everything. By a reserve we can
know everything you want. A book is a list of written, printed, illustrated or blank sheet. Every year ended
up being exactly added. This guide Branding with Brains: The science of getting customers to choose your
company (Financial Times Series) was filled concerning science. Spend your time to add your knowledge
about your science competence. Some people has diverse feel when they reading some sort of book. If you
know how big benefit of a book, you can really feel enjoy to read a reserve. In the modern era like at this
point, many ways to get book you wanted.

David Wade:

What is your hobby? Have you heard that question when you got pupils? We believe that that question was
given by teacher on their students. Many kinds of hobby, Everyone has different hobby. And you also know
that little person like reading or as reading through become their hobby. You need to understand that reading
is very important as well as book as to be the factor. Book is important thing to add you knowledge, except
your teacher or lecturer. You discover good news or update with regards to something by book. Numerous
books that can you choose to adopt be your object. One of them is actually Branding with Brains: The
science of getting customers to choose your company (Financial Times Series).
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